Turn your mobile into your wallet

Mobile shopping takes off in India with companies launching innovative software to make you their next customer

Banasree Purkayastha

OUhave been buying stuffonline. Purchased plane
tickets, paid your bills, booked your movie tickets.
But now you can do it faster and betrer. And you
need neither an internet connection nor a credit
card. Your mobile phone will do. Yes, just send an
SMS and the deal's done,

Enjoying the first mover advantage, wireless
transactions platform provider PayMate has
launched India’s first purchase-by-text system,
which allows shoppers to purchase a range of
products and services directly from their mobile
phone. And this is not limited o high-end mobile
phones with integrated digital waller technology
orthose that can scan barcodes. “All that you need
is A phone that can send and teceive text mes-
sages," says PayMate's assistant vice-president,
marketing, Akshay Sharma.

The times that you are most Hkely to want to buy
a movie ticker, send a birthday gift to vour mam,
ortake an old friend out for dinner, are imes when
vou are Jeast likely 1o have internet access or carmyv
yeur credit card details, | :
definitely be carrying yo
with an SMS, your mobile
waller,” he explains,
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Agrees Madhurima Das, who |
adeptat making purchases over b
4 recently  purchased | flight
‘Travelmart through my mobile |
pleasantly surprised. The convenis
while on the move gives it the extea

HOW IT WORKS
Powered by the PayMate ecosystem, th
works like this: You first register vour,
PayMate with your bankand based on youry
hone number, you are given & unigque PIN |

r. This can be used forall vour future purcha. .
Alternatively, you can simply SMS PayMatze to
2484 and a bank representative will do'the need-
ful. Gnce you choose to pay via PayMare at any of
the accredited merchants, al’ll{nu have to share is
your mobile number, You will instantly receive a
SMS (with the merchant name and amount} ask-
ing for authorisation of payment via PIN and re-
entering the alpha code mendoned In the SMS.
Once you reply to this SMS, within a few seconds
your bank will authenticare the details and debit
the amotint to your account. You will instamiy
receive aconfirmation ofthe same via SMSand the
merchant’s systém will alse get updated with the
status,

Currently, anybedy who has an account with

Citibank and Corporation Bank can log onto
PayMate's system. The company is looking at tying
up with 12 other banks shortly, ns part of the drive
10 increase s user base. “Once we strike a deal
with abank, all its account users with or without a
credit card can register with us. As of now, 10,000
customers have signed up with us,” says Sharma,

For D'Onedll Vaz, curiosity led him to try out the
system, and since then he has been a loyal uger, *1
have used the system several fimes and am now
waiting for rerailers to offer this payment solu-
tion, " he says. Growing the merchant base is key 1o
driving thisbusiness. Some 3000 top merchants in
India, including online portals, travel services,
utilities, hotels, reail outlets, restaurants, boak-
stores and hospitals today accept paymeénts
through PayMate, Says Sachin Bhatia, co-founder

easy and hassle-free  booking experience,
Customers can purchase our products through
their mohlfr: phones with an easy-to-use SMS ser-
viee."

Points 'odt Rahul Chabdha, director, CRS
Health, “It offers a great payment solution for our
DTH services which is currently limited to cash
pick-up by the delivery boy. It also offers added
security and conyenience to customers paying in-

store. While this may take some time to become

really popular,‘we would Tike to be partners in dri-
ving this growth gnd be theearly ones to offer this
SETVICE 10 our customers.” il

THE GLOBAL STORY
Waorld over, the ubiquitous mobile phone is chang-
|r|,grhe dynamics of shapping. As consumers grow

and chief marketing  officer, Mak
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EXUIL n greater
impact on their
shopping habits.
Although buying
products through
the mobile phone
still 5 far from
becoming  main-
siream, using the
device as atool to
enrich the shop-
ping experience is

more likely, according to Forrester research.
Recently, Knitting Factory Entertainment allowed
concert-goers t purchase tickets via SMS, based
on the ShopText wireless application suite, which
is similar to PayMate’s platform.

Then there is Verizon that tied up with Obopay
1o offer wireless payment to subscribiers through
mobile phones. This service acts as a virtual
MasterCard account. The only condition: the
qmobile phone should support the BREW standard
so that it can dotynload and install a mobile client
that keeps track of a bank account.

Product search and comparison facilities have
also sprung up to ald the mobile shopper. SCAN.
BUY enables shoppers to compare rerail prices
with online prices by clicking a picture of the bar-
code or tapping the barcode number into a down-
leadable mobile application. The application then
retrieves prices from online comparison shopping
engines. GPShopper, which boasts of more than
1,00,000 users, allows consumers o search for
products at local stores and compare prices
and promotions. NearbyNow, along with
Channel Intelligence and ShopLocal, go
one step further — they collect inventary
feeds from stores within an earmarked
area; when users search for specific prod-
ucts, the application sends an SMS listing
shops storing the product. In Indiz, search
and comparison tools over the phone are
yet 1 make their debut, although Avake
Technology recently launched the first
online local comparison shop-
ping site, tolmol.com,

THE PATH AHEAD

Compared to 60 million intemer
bers'in the coumtry, the 150 mil-
lion-plus mobile phone sub-
seribers represent a huge marker.
For an SMS-heavy market like
India, mobile commerce is wait-
ing to happer. Agrees Sankarson
Banerjes, CEQ,
Futurebazaar.com, which accepts
PayMate payments, “The conve-
nience that it offers over tash pay:
ments aswell

payments gives it the nemsary
edge. As of now, 3-49 of dur eus-

tomers are tr)'mg out PayMate as
:ng for net gnlung o
Points our Ajay Adiseshann, MD a:ui fnundan
PayMate, “Foranyc

the mobile plarfmm offers a compelling business
opportunity, Given the ease of use and conve-
nience factor of the service, we feel the mobile
phone will soon become & major payment chan-
nel.” So, withso much being tried internationally,
and in India, the mobile phone s all set to change
your current shopping behaviour. 1f PayMate's
mabile payment platform BeLs 2 good tesponse,
expect inthis 4 enticing
youi to buy CDs, medicines, books, and apparels, et
al, sitting in the car.




