Top of the mind

good ad is not just
about catching the tar-
get group's attention. It

is about breaking through the
clutter and cementing brand
recall. And the ones that have
topped the charts for April do
both. Innovative creatives add
freshness, while slick. presen-

BRAND PARADE

The first format of the acid test for
grading the top tefevision commer-
cials has been based on two param-
eters—the consumer should be able
to recall the advertisement and
should be able to assign the brand.
In the second format, scores were
taken for each advertisement on
spontaneous recall, aided recall and
likeability. Then an average of the
scores on each parametre decided
the rankings.
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A survey of the best commercials on television in April 2007

tation make the seconds-long
flick memorable.

Mint's monthly survey anal-
yses television commercials on
different parameters. Con-
ducted by Synovate, a global
market-research agency, and
supported by TV Ad Indx, an
advertisement-monitoring

firm, the survey covered 750
respondents in Delhi, Mumbai
and Bangalore. All were be-
tween 18 and 40 years of age,
and were from high-income
households that had access to
cable and satellite television. It
was based on both aided and
unaided brand recall.

TOP ADS ON AWARENESS AND RECALL
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